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Political and Social Perspectives 

Most survey respondents identify as politically moderate (52%), followed by liberal (34%) and conservative (14%) 

viewpoints. Their primary concerns when voting are inflation and the cost of living (56%), crime and violence 

(34%), housing affordability (33%), and healthcare (33%). LGBTQ+ rights rank lower as a priority, with only 5% of 

respondents indicating it as a significant voting issue, suggesting it is not a primary concern for the majority. 

Views on Transgender Acceptance 

Societal Attitudes: Respondents are divided on the issue of transgender acceptance, with 34% viewing greater 

social acceptance as positive, 19% as negative, and a notable 47% expressing neutrality. This suggests a substantial 

portion of the population remains undecided or indifferent. 

Statements on Identity and Values: 

• Empathy and Freedom: A majority (63%) agreed with a statement promoting empathy and respect for 

individual identities. After exposure to supportive messaging, this increased slightly to 64%, indicating a 

positive shift. 

• Traditional Values: About 25% agreed with a statement expressing concern for traditional family values. 

Support for this statement decreased to 24% following messaging exposure, suggesting that these 

perspectives are somewhat malleable when addressed with empathetic language. 

Message Effectiveness:
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Best-Performing Messages 

1. School Topics: High performance across all groups, particularly among older, non-religious respondents, 

due to its focus on inclusivity and real-world preparation. This theme aligns with progressive educational 

values. 

2. Safe Schools: Also highly rated, particularly by non-religious older adults, who prioritize safety and 

inclusivity in educational settings. 

3. Parents' Rights: This message appeals to non-religious older adults by emphasizing family autonomy and 

respect for parental decision-making. 

Worst-Performing Messages 

1. School Sports: This theme encounters resistance, especially from younger religious individuals, due to 

concerns over fairness and traditional roles. 

2. Linked Fate: While this theme resonates with some older, non-religious respondents, younger religious 

individuals are less receptive, indicating the need for tailored messaging. 

 

Message Effectiveness by Theme: 

Overall, most messages tested in the survey received moderate to high support from respondents ranging from 

an average of 6.4-7.7.  

1. School Topics: This theme received the highest overall support, with an average rating of 7.7. It 

emphasizes the need for inclusive, politically neutral education that prepares students for diverse societal 

interactions. This theme resonated well, with 79% in agreement and 60% in strong agreement. 

2. Safe Schools: Close in popularity to School Topics, this theme had a mean score of 7.6. It emphasizes 

safety and inclusivity within educational environments, aligning with community values of support and 

security. 



 
 

October 8th, 2024 

3. Christianity: Rated at 7.0 on average, this message appeals to religious values by framing transgender 

support as consistent with Christian compassion. It received strong support from religious respondents, 

with 69% agreement. 

4. Parents' Rights: Scoring 7.3, this theme appeals to family autonomy, with 72% of respondents in 

agreement. This approach emphasizes parental roles in decisions about children’s identity and aligns with 

values of familial involvement. 

5. Linked Fate: This message connects the struggles of Black transgender individuals to broader Black civil 

rights. It scored 6.7 overall, resonating with audiences who perceive social justice issues as 

interconnected. 

6. Division: This theme, with a score of 6.4, addresses how targeting Black trans individuals can divide the 

community. While it faces resistance from some respondents, it resonates with those who view trans 

rights as part of a broader push for racial unity. 

7. School Sports: The lowest-scoring theme, with a mean of 6.2, faced the highest disagreement, particularly 

from respondents with concerns about fairness and traditional gender roles in sports. 

 

 

Key Demographic Insights 

Older, Non-Religious Respondents: This group consistently rated themes like School Topics, Safe Schools, and 

Parents' Rights highly, indicating strong support for inclusivity, safety, and autonomy in family decision-making. 

Younger, Religious Respondents: These respondents rated themes such as School Sports and Linked Fate lower, 

reflecting traditional views on gender roles and skepticism about collective identity narratives. Messaging in these 

areas may benefit from a careful approach that acknowledges their concerns around fairness and traditional 

values. 

Older, Religious Respondents:  The message focused on Christianity tested particularly well among respondents 

who identified as Christian or religious, with this group rating the theme significantly higher than others. This 

strong response suggests that messaging framed around Christian values—such as compassion, love, and 

acceptance—resonates well with religious individuals. By aligning transgender acceptance with core Christian 

principles, such as caring for others and embracing diversity, campaigns can effectively engage religious audiences. 

This insight highlights the importance of appealing to shared spiritual and moral values when addressing issues of 

inclusivity within faith-based communities. 

Recommendations 

• Targeted Messaging: To engage non-religious, older respondents, emphasize themes of educational 

inclusivity, safety, and family autonomy. For younger, religious audiences, frame discussions around 

fairness and societal harmony, especially when addressing divisive topics like sports. 

• Opportunities for Neutrality: The high neutrality rates on transgender acceptance indicate potential for 

opinion shifts. Messages that clarify misconceptions and emphasize empathy could foster more 

acceptance, especially among younger audiences. 

• Broader Appeal: Messages like School Topics and Safe Schools hold broad appeal and are effective for 

building support across varied demographics. These themes are positioned to unify audiences around 

common values of inclusivity and community safety. 


