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Objectives

Methodology

1 2 3
Understand Attitudes: Segment Our Audience: Test the Message:

Voter Universe Methodology Overall Margin of Error
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Aggregated Sample Breakdown

AZ GA MI NV PA WI

Total interviews 1,102 1,164 1,051 1,252 1,113 1,051

Total oversample 
interviews

N=394 ages 18-35
N=243 rural voters

N=325 Latino voters

N=447 ages 18-35
N=393 Black voters
N=161 AAPI voters

N=372 ages 18-35
N=244 Black voters

N=471 ages 18-35
N=186 AAPI voters

N=283 Latino voters
N=206 rural voters

N=344 ages 18-35
N=311 rural voters
N=191 Black voters

N=445 ages 18-35
N=189 Black voters

Field dates
May 1-

May 9, 2023
April 28-

May 6, 2023
April 27-

May 3, 2023
May 1-

May 9, 2023
April 28-

May 3, 2023
May 1-

May 9, 2023

Margin of Error +3.67 +3.80 +3.85 +3.91 +3.39 +4.92

Age 18-35 Rural Black Latino AAPI

Total interviews 2,473 1,560 1,177 867 370

Margin of Error +2.9 +3.5 +3.9 +4.8 +5.4



Baseline Perspective
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Voters perceive reducing pollution, making the U.S. energy independent, and reducing consumer costs to be the most 
important reasons to increase clean energy use, with the health benefits being a top priority for Black voters
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Only about a third of voters feel favorable toward President Biden and Congressional Democrats on 
climate change and clean energy; nearly half (43%) have soft or neutral feelings.

33% 43%

31% 46%

42% 32%

35% 40%

41% 37%
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Voters generally say President Biden does too little to address climate change, with younger generations, voters of 
color and Independents the most likely to say not enough is being done. We see later this is partially driven by a lack of 
knowledge about actions taken by the administration around climate change.
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23% 25% 18% 20% 23% 24% 26% 19% 25% 9% 16% 14% 12% 10% 15% 22% 31% 7% 19% 44%

25% 26% 24% 28% 28% 26% 26% 26% 24% 37% 24% 24% 31% 17% 22% 27% 31% 42% 20% 12%

52% 50% 58% 52% 49% 49% 48% 55% 51% 54% 60% 62% 56% 73% 63% 51% 37% 51% 62% 44%
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Voters are most concerned about gasoline prices and utilities costs when it comes to climate-related 
challenges; consumer costs are the most concerning issue in every state.

74% 81% 84% 90% 83% 81% 89%

74% 80% 84% 89% 83% 81% 86%

73% 75% 78% 76% 81% 75% 70%

59% 68% 78% 85% 75% 70% 82%

72% 73% 70% 74% 84% 70% 61%

71% 75% 77% 67% 75% 69% 72%

73% 71% 69% 69% 82% 69% 57%

64% 70% 69% 66% 72% 66% 63%

66% 68% 63% 68% 81% 62% 53%

65% 67% 59% 64% 81% 60% 47%

67% 67% 56% 61% 77% 58% 47%

68% 68% 57% 58% 83% 58% 39%



Initial opinion on 
Biden and Congressional 
Democrats’ Clean Energy Plan
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Voters are generally divided on approval for the federal Clean Energy Plan; 34% of voters do not have an 
opinion on the plan or have never heard of it. Young voters and Independents are especially unaware of 
the Plan.

38% 38% 31% 42% 39% 34% 40% 33% 33% 52% 44% 38% 48% 40% 37% 33% 37% 65% 23% 14%

30% 31% 27% 26% 32% 28% 34% 26% 33% 14% 26% 26% 19% 21% 23% 33% 35% 10% 28% 56%

32% 31% 42% 32% 29% 38% 27% 41% 34% 33% 30% 36% 33% 39% 40% 34% 28% 25% 50% 30%

+8 +6 +4 +16 +7 +7 +6 +7 -1 +38 +19 +11 +29 +19 +14 +0 +1 +56 -5 -42

34%



23% of voters say Biden does too little to address climate change AND are unfamiliar with the Clean 
Energy Plan; young voters, particularly young women, are most likely to be in this group
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All four proof points on the Clean Energy Plan are popular with voters. Creating new good-paying jobs is 
especially popular with persuadables who shift toward approval by end of poll.
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Talking about the 
Clean Energy Plan
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Thinking about the impacts of the Clean Energy Plan generally, voters prioritize monetary savings that will 
impact their households; cutting pollution is also an important benefit for approval shifters.
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All the tested potential Clean Energy Plan outcomes across the states make most voters feel more positive toward clean 
energy, especially lower energy costs as well as improvements to the grid and creating jobs in-state.
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Proof of progress and delivery on the Clean Energy Plan at the national level inspires hope for individuals, 
especially Democrats, women, and people of color.

42% 37% 44% 41% 44% 34% 37% 44% 41% 43% 38% 43% 42% 35% 43% 42% 41% 57% 34% 28%

30% 27% 32% 26% 32% 36% 31% 31% 35% 18% 21% 17% 19% 19% 26% 31% 39% 13% 33% 50%



Voters who were more likely than voters overall to feel hopeful tend to be liberal, Black, and college-
educated, while voters who felt skeptical tended to be conservative, white, and older
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Public Opinion Shift
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Isolated proof points and positive messaging increase approval for the Clean Energy Plan 21 points (a big 
shift that is rare to see in public opinion research.)
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All states saw double digit increases in support for the Clean Energy plan; states which saw the largest 
increases started off with lower levels of initial support
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Millennials, Independents and AAPI voters are most likely to move towards support of the plan, but all key 
voter groups move double digits towards support of the plan 



25% of voters move towards approving of the Clean Energy Plan by the end of the poll 
after learning more about the plan and its impacts.
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Demographic Profile of voters who Moved Towards Approving of Clean Energy Plan 
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33%
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53%

20%

27%

After educating voters on the policies and progress in the Clean Energy Plan, most voters said they feel 
more confident in the Biden Administration on clean energy, especially Democrats and Black voters.

Total More Confident (53%)
Overindex on Being More Confident

80% of Liberals

79% of Self-ID Democrats

77%
of Citizens Who Voted For Biden 
in 2020

77% of Black Voters Age 50+

77% of Black College Educated Voters

68% of Black Voters

65% of Voters of Color



Other Issues



A majority of voters are not familiar with Project Willow.
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Voters do not have strong opinions for or against Project Willow, driven by low levels of familiarity.

35% 38% 30% 39% 38% 37% 36% 37% 35% 31% 35% 24% 30% 35% 44%

33% 25% 30% 31% 31% 26% 29% 24% 36% 38% 30% 48% 32% 27% 21%
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A majority of voters agree that utility companies should be held accountable, clean energy investments 
should include labor standards, and ESG factors should be used in financial investments.
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Snapshot of Young Voters (18-35) Across States
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Snapshot of Black Voters Across States
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Snapshot of Latino Voters Across States
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Snapshot of AAPI Voters Across States
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Snapshot of Rural Voters Across States
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Summary of Findings
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Appendix
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Demographic Profile of Sample
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Demographic Profile of Sample - Continued
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